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Thank you for coming!
We’ll start at 11:00am
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WHAT WE’LL COVER TODAY…

➔ Identify the first three stories your marketing should be telling 
to your audience

➔ Learn where and how to incorporate those stories into your 
marketing 

➔ Get simple templates to start writing your marketing stories
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Most organizations are wasting their valuable 
resources on ineffective marketing. 

Why? The Problem:
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They are simply telling the wrong stories — usually 
making it all about them — or telling the 

right stories in the wrong places.

Why? The Problem:
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To help you tell the right stories in the right places 
to engage the right people with your marketing.

Our goal for today:
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WHY STORIES?
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Stories are memorable and give you an opening 
to talk with your audience, not at them.  

No matter what platform you’re using to communicate, the stories 
you tell in your messaging should sound and feel consistent.
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WHAT MAKES FOR 
EFFECTIVE MESSAGING?
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3 Goals Your Messaging Should Accomplish

Build Trust            Build Affinity            Build Excitement
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Make the conversation about them, not you.  
You are not the hero of the story. Your supporter is the hero.

Check yourself: 
Does your messaging pass the “We/You” test?
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YOUR AUDIENCE’S

TRANSFORMATION STORY
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This is their

HERO’S JOURNEY
And you are their

GUIDE / SAGE
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What does your audience want 
and how do you help them get it?
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People only buy one thing:

TRANSFORMATION
What transformation do you 
help your audience achieve?
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Start with a

BEFORE & AFTER GRID



BEFORE AFTER

BEFORE & AFTER GRID

HAVE

FEEL

AVERAGE DAY

WRONG

IDENTITY

HAVE

FEEL

AVERAGE DAY

RIGHT

IDENTITY
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Problem + Solution + Result

WRITE YOUR MICRO STORY
A.K.A. elevator pitch

Don’t get “list-y” here.
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Many people struggle with ___________,

that’s why we offer ___________,

so that you can ___________.
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WRITE AN “IMAGINE” STORY
Use the senses & emotion to “show” 

your audience their “after” state.
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Imagine yourself…
Picture this…

Give your audience a “test drive” or 
“house showing” of their new reality.
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“No person can take action until they have first 
imagined that action in their mind.” 

Roy H. Williams
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Website Homepage (1st Story)

Website Images & Headlines

Landing Pages

Website Explainer Video

Where to tell these stories…

Cold Traffic Ads

Nurture Email #1 — Excitement

Lead Magnet PDFs (Intro & Final CTA)

Pitch Decks & Fundraising Collateral



HOMEPAGE



HOMEPAGE



LANDING PAGE



LANDING PAGE



HOMEPAGE



HOMEPAGE



HOMEPAGE



HOMEPAGE



LANDING PAGE



PDF



HOMEPAGE SLIDE-IN
ADS



LANDING PAGE



LANDING PAGE



LANDING PAGE



OLD



NEW
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YOUR EXISTING COMMUNITY’S

EXPERIENCE STORIES
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QUOTES
TESTIMONIALS

STORIES
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These stories provide

SOCIAL PROOF
People need to trust that you actually 

do what you say you do.
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“They were great!”
Worst testimonial ever
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Show potential supporters how you’ve 
already helped others experience 

the transformation they want.

Problem + Solution + Result
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I was experiencing ___________,

then I discovered ___________,

and now my life is ___________.
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“I have struggled with disordered eating. Your 
organization gave me the resolve I needed to win 
back my life. Now I’m getting more physically and 

mentally strong every day with a supportive 
community of friends and family.”
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These stories help your audience

OVERCOME OBJECTIONS
The #1 objection most people have for any 
product or service is: “Will it work for me?”
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I was skeptical about ___________,

but then I tried ___________,

and now I know ___________.
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“I didn’t think I could sponsor a child until I traded 
eating out once a month to cover the cost. Now I 
cherish the letters I get from my sponsored child 

more than any meal I could eat out.”
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Start with a one-time “Share Your Story” 
campaign, then AUTOMATE!
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What problem were you trying to solve by partnering with us?

How did that problem make you feel?

What obstacle almost prevented you from partnering with us?

What specific ways have you been impacted by partnering with us?

What surprised you most about partnering with us?

What would you tell someone who is skeptical about partnering with us?

Anything else you want to add?

Questions to ask your community...
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Website Homepage (2nd Story)

Landing Pages

Social Ads

Nurture Email #2 — Social Proof

Where to tell these stories…

Lead Magnet PDFs (Final CTA)

Pitch Decks & Fundraising Collateral

Influencer Campaigns

Mini-Documentaries



HOMEPAGE



EMAILS



EMAILS
LANDING PAGE

ADS



LANDING PAGE



LANDING PAGE



LANDING PAGE



LANDING PAGEADS



LANDING PAGE



PDF
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YOUR BRAND’S

ORIGIN STORY
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This is the story of

YOUR WHY
Why do you do what you do? Attract an 

audience with a common mission.
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We believe nobody should have to ___________.
We believe everybody deserves ___________.

Build brand affinity.
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We know what it feels like to ___________.

Show empathy if you can.
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Texas brag:

“It ain’t braggin’ if it’s true.”

Demonstrate authority.
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Give readers the right words 
to tell your story to others.
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The problem is, this is where many brands
START & STOP with their messaging.
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Be human — but don’t talk 
about yourself too much.



Inspire Action With Stories That Click
With Janielle Suzanne

“Bad advertising is about you and your product. Good 
advertising is about your customer and their life.” 

Roy H. Williams
(yes, again)
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“Once upon a time…”  Old reality (status quo) 

“Then one day…”  Triggering event (something happened) 

“Because of that…”  Change (build momentum)

“Until finally...”  Solution (committed) 

“So now…”  New reality (mission/vision)

Andy Raskin’s 5 Essential Origin Story Elements
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Website Homepage (3rd Story)

Website About Page

Where to tell these stories…

Lead Magnet PDFs (Intro / Letter)

Media Interviews & Stage Talks

Pitch Decks & Fundraising CollateralRetargeting Traffic Ads
(If It’s Compelling)

Nurture Email #3 
— Empathy / Personal Connection



HOMEPAGE

ABOUT PAGE



LANDING PAGE

EMPATHY

AUTHORITY



HOMEPAGE



LANDING PAGE



ABOUT PAGE
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People want to be seen, heard 
and understood.

“Do you see me? Do you hear me? 
Does what I say mean anything to you?”

Oprah Winfrey



QUESTIONS?

Get today’s slides & additional resources:

louderagecy.com/story2022


