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It was around 2004...
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Marketing is like dating
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The goal of Is to build positive
and valuable long-term relationships between you
and your audience.
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Give, Give, Give, Ask.
—QCary V.
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Give, Give, Give,

Give, Give, Give,

Give, Give, Give,
Get.

—Alex Hormozi
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What does all this have to do
with a ?
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Now what?
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START HERE

=> Traffic Channels

Reach more of the right people to raise
awareness about your mission using a mix of
paid, organic, and earned traffic sources.

- Opt-In Funnels
Build your community of subscribers by
offering specific value to new subscribers and
starting with a welcome email series.
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Nurture Emails

Foster relationships with those subscribers
sending valuable content via email on a
consistent basis.

Convert & Ascend Campaigns
Provide opportunities for your subscribers to
convert into supporters, and continue to
engage your supporters to ascend their
involvement by giving more and promoting the
mission.



Funnels & Campaigns
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This is

We build marketing relationships just like any other
human relationships. Your relational marketing journey is a
“love story” between your brand and your ideal audience.
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QUESTIONS?

Get these slides and more resources at;
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